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EMOTIONS SHOULDN’T BE DESCRIBED, THEY SHOULD BE EXPERIENCED. | www.baxter.com
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MADE IN ITALY



Basel Chair, HAL Wood Jasper Morrison, Jill Wood Alfredo Héberli,
Tip Ton Edward Barber & Jay Osgerby, EM Table, Tabouret Solvay Jean Prouvé www.vitra.com/dining

Available through the following Vitra dealer:

Vivre, Inside sal

Antelias-Dbaye Internal Road and Congress Centre Bridge Intersection

P.O.Box 60373 - Beirut - T. +961 4 520 11 - inside@vivre.com.lb - www.vivre.com.lb
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DROP™ CHAIR DESIGN ARNE JACOBSEN, 1958 e,

Vivre, Inside sal
Antelias-Dbaye internal road at Congress Center bridge
+961 4520 |11 - inside@vivre.com.Ib « www.vivre.com.Ib
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REPUBLIC OF Fritz Hansen*®

REPUBLIC OF Fritz Hansen®
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Antelias-Dbaye internal road at Congress Center bridge
+961 4 520 |11 - inside@vivre.com.lb « www.vivre.com.Ib
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the Art of Sleeping

(hand)made in Italy

| 5 Vivre, Inside
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www.alivar.com

Vivre, Inside sal
Antelias-Dbaye internal road at Congress Center bridge
+961 4 520 111 - inside@vivre.com.lb - www.vivre.com.lb
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www.magisdesign.com

Ad: Designwork, Ph: Alessandro Paderni
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Officina, table - design Ronan & Erwan Bouroullec
Cyborg, chair - design Marcel Wanders

Vivre, Inside sal

Antelias-Dbaye internal Road

and Congress Centre Bridge Intersection
Beirut, Lebanon

T 9614520111 - F 961 4 522 014
www.vivre.com.lb
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EDITORIAL

BAXTER SHOP BEIRUT
Courtesy of Baxter's official website

After almost 10 years of presence at VIVRE as part of a bouquet of the most
refined furniture brands on a multi-brand platform, it was important to give the
Lebanese society the possibility to see, feel and live a more tangible experience
that expresses the values of research and elegance of Baxter.

Iconic, new and vintage pieces are now shown in a distinguished set up at Baxter
flagship store newly open in the heart of Beirut downtown, Al Arz st, Saifi:
https.//goo.gl/maps/I7087

Connoisseurs, keen people, friends and passers-by are now welcome to explore
600sgm of delightful interior set-up fully dedicated to Baxter furniture and
accessories, a dynamic and inspirational space that offers the ability to envision
and select materials for prime handcrafted award-winning furniture.

Beirut is undoubtedly a vibrant and active city, a cultures crossing in which several
ways of living meet. It is like a sponge that absorbs the different needs and values
that populate it, making it eclectic.

Beirut is always ready to mutation and change but keeps at the same time its
historical heritage of sensitivity that is rooted in its population, a population with
an innate sense of elegance.

CoVER: Friiz Hansen's Ro™ crair By Jaive Havon (LeFr), Drop™ cHAIR
BY ARNE JACOBSEN (MIDDLE) AND THE Favn'™ soFa By Jave Havon (RIGHT).

BeLow: LocaTion oF BAXTER SHoP BEIRUT.
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Madame
World of Emilio Pucci Edition

From East to West:
a global journey
through design and
color by Philippe
Starck for Kartell.

The chair is inspired by the fashion house’s
“Cities of the World” project, which was
created to celebrate Emilio Pucci stores
throughout the world. It features a capsule
collection of limited-edition scarves that
flaunt the Florentine brand’s trademark
style and provide a virtual journey through
color and design.

The prints in the Madame - World of
Emilio Pucci are abstract yet remain
faithful to the architecture, landscapes
and fascinating details where the Emilio
Pucci boutiques can be found. Madame
- World of Emilio Pucci edition comes
in four different prints depicting Avenue
Montaigne in Paris, Rome’s Piazza di
Spagna, the iconic skyscrapers in New
York, and now also the most distinctive
districts of Shanghai.

IFROMTHEPARTNERS[

Having been fitted out especially for
the occasion by designer and architect
Ferrucio Laviani, the Emilio Pucci storefront
in Via Montenapoleone is playing host to
the four versions of Madame — World of
Emilio Pucci edition: Paris, Rome, New
York and Shanghai. Seemingly strewn
casually one on top of another, the chairs
have in fact been very carefully laid out.
Against this backdrop, scarves featuring
the prints themselves are draped gently
over oversized boxes. Inside the store, the
scarves are framed and hung on the wall
for all to enjoy like true works of art. On
the ground floor, the store leads visitors
through a snaking sensory experience that
unites design and fashion, with Madame
armchairs lying alongside Emilio Pucci
accessories and Kartell furnishings while



boasting a multi-colored and sophisticated
tone-on-tone style.

This project sees a continued collaboration
between two brands that have made
color and design their speciality, earning
them international recognition.

One half of the partnership is formed by
Emilio Pucci, a star of Italian craftsmanship
known for its original and exclusive
creations. For over seventy years, Pucci’s
unmistakable style has been synonymous
with the luxury, color and joie de vivre
portrayed in its iconic prints and fabrics
that always transcend seasonal trends.
The other partner is Kartell, the historic all-
Italian design company and icon of high-
quality plastic industrial design, which has
long had its eye on the world of fashion
and luxury, bursting with innovative

vitality. The brand is loved by the world
for its glamorous, multi-purpose, fun and
emotive designs.

With the Madame — World of Emilio Pucci
edition, this happy marriage between
fashion and design aims to repeat the
success of Mademoiselle a la mode,
the first upholstered chair designed by
Philippe Starck in 2004 which, over the
years, has been dressed in a range of
interpretations by some of the most
prestigious international fashion houses.
In the meantime, Mademoiselle has
blossomed into Madame, a chair with
the identity of a Woman of the times, a
cosmopolitan globetrotter whose precious
wardrobe caters to her every need and
who seamlessly blends different styles
while always maintaining her charm.




Meet Valerio Mazzei
The man behind Edra, one of our favorites

IFROMTHEEXPERTS[



Edra, a story on its own, is a family-run
furniture business, based in the Italian
countryside outside Pisa and surrounded
by a host of local craftspeople. Edra
has established itself as a leader in its
industry and has created an identity for
itself that combines innovative high-end
technologies, distinguished craftsmanship
and research about materials while
collaborating with designers such as
Franceso Binfaré, Fernando and Humberto
Campana, Massimo Morozzi, Jacopo
Foggini and others.

Edra’s modern technology and artistic
tradition, led their story to be recognized
as a well-established trademark and a
reference point for international design.

Here, Edra’s Founder and President Valerio
Mazzei shares with us Edra’s story and its
products that are full of life.

Q - Edra is synonymous with comfort. Is
this a result of extensive research and
technological innovation when creating
Edra products? Would you say that this a
vital aspect of Edra’s identity?

A - From the very beginning we have
always considered. Indeed it is the let and
somehow, with time and patience, it is in
our DNA to develop products absolutely
elegant, but also absolutely comfortable.
Sometimes this may seem a contradiction,
| read some interviews lately about it and
they state it is not possible to conceive a
product that is comfortable and elegant,
and comfortable products are only those
such as slippers. Do not forget that we






live in a region, Tuscany that has deeply
developed these two aspects. A region that
has found its greatest development in the
junction between architecture/engineering
and art, Brunelleschi's work but also
Salvatore Ferragamo memorable creations,
whom | think has done excellent shoes very
comfortable and beautiful, the finest and
comfortable that have ever existed. In all
this, there is an intertwine of people, jobs
and elements; there is a whole area, the
Tuscany region, that lends itself to what is
the interpretation of beauty, elegance and
comfort.

| think this influences the work also in
terms of innovation. This cultural aspect
combined with my personal desire, as | said
in 1987, has driven the idea to make Edra
the most important reference in the world
for relax and comfortable products.

Q - Can you describe some of Edra’s
technological inventions?

A - Edra has always made inventions,
from the very first moment. | would like

to start with Zaha Hadid in 1988, and pass
through 1989 with Tatlin, in 1990 with
Getsuen, ‘92 with L'Homme et la Femme,
but | would like to talk about the two most
recent innovations. It is 2000, that year the
sofa Flap was launched, which still remains
a sofa with only 14 cm of thickness that
offers performance and excellent comfort.
The other sofa, which was very important
for our history, is On The Rocks and it came
along after a long period of research lasted
7 years from 1997 to 2004. The project
was born with the idea of laying down
on a cloud but the results weren’t always
quite satisfying. In early 2000s, we came
up with this wonderful solution, this sofa
is the result of deep research that today is
patented by us with the name of Gellyfoam.
These are two extraordinary inventions,
which have been influencing also all other
models that came after, taking advantage
of the techniques of the first, the Flap sofa,
and of the materials of the second, namely
the Gellyfoam. Of course, the process has
evolved and we have reached today.

Q - Craftsmanship is very obvious in

Edra pieces, could you tell us more

about that?

A - More than craftsmanship | would say it's
manual wisdom at its purest. Armchairs such
as Vermelha, to name one, but also sofas
such as the Flap, which has been defined
by a well-known newspaper in the world
a few years ago “the most industrial sofa
in the world.” | say that at the same time
it is “the most manual sofa in the world”,
as it is composed in 128 different pieces
of metal and 184 different pieces between
polyurethane and other soft materials that
compose it and 167 hours of working. All
together must make a perfect level, very
comfortable, and this can only be done
manually. In order to respect this criteria
there are no foams, there are no molds;
there is nothing in this sofa that gives the
possibility to work as it is; Flap is an absolute
guarantee, almost to life, regarding the
structure. This manual wisdom that passes
by the most iconic products to the most
industrial is extraordinarily interesting. It
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is also applied to other products, even the
most basic models such as Sofa or products
100% Edra, such as the latest Absolu and
Standard. Without a very specialized manual
aspect these products could not exist.

Q - What comes first, the materials or
the design idea?

A - Sometimes the material comes first,
sometimes the design idea. Many times
I have difficulty in understanding what is
design, what are the trends, what are all
those elements subject to continuous
changes. | understand much more
the meaning of a new material or an
extraordinary idea, which can provide
excellent comfort and new ways of
living. Everything must also have a great
elegance; in other words it must be part of
the world of beauty, authentic, original and
out of time. | understand less the meaning
of something that should be part of the
design world.

Q - Many of your sofas are made of
interchangeable or movable parts to
create different configurations. What led
Edra to challenge the traditional seating
experience?

A - I'd say it was a great care to comfort
from the people that work in Edra, there
is the need and the sensibility to look at
changes in people’s behavior without
ignoring their wishes. Edra products aims
to give the true relax feeling and to do that
everything must be excellent, from material
to anatomic. So it is true there are some
interchangeable parts, but | would say
more interchangeable parts of kindness, of
welcoming, of things like the smart cushion
serving to offer to those who use the
highest comfort that may exist. This is an

extraordinarily interesting fact, it is more or
less like when a well known brand’s engine
perfectly runs for decades without having
any problem, and above this engine is
mounted an extraordinary body very quiet
inside which contains very comfortable
chairs. That’s this part, in automotive terms
of a specific history. Inside a house of course
there must be a good air conditioning,

good music, but then also an extraordinary
sofa that welcomes you, invites you to
listen to music, to watch movies, talk with
friends, to write with your tablet or with
the old dear pen or read, and you can
satisfy both configuring as you wish with
simple and delicate movements. | consider
all this an extremely important aspect, Edra
is out of ideological rules of design that



sometimes do not consider those who then
buy a sofa and will use and re-use it for so
many decades.

Q - How important is it to you to create
products that are iconic and timeless?
A - If you start from the assumption

of creating iconic products you would
probably never create them. There are
things, ideas, which then turn into
sketches. Hardly ideas become real projects
because they are made through a personal
computer, which means something that
goes through a plotter or come up with



way of
working is very simple and maybe also very
complex at the same time. I really like that
people who may not know how to hold a
pencil or make sketches on a plotter or a
PC can create excellent ideas. It was thus
for example of the Campana brothers and

technical specifications. Our

many others as well. Even with Francesco
Binfare many times his ideas came out
during a lunch or from pieces of paper cut
out as it happened with the Flap. | care
much more about the aspect that brings
the object out of time because the result
of a greater idea, even if done on a paper
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towel, than an idea on papers containing
almost nonexistent and little ideas durable
both in terms of time and quality. There are
today beautiful furniture pieces from the
11th century in Siena or the 14th century
in Florence, that are extraordinary and
it would be interesting to have them all.
These incredibile new ideas from the past
where futuristic and all great examples
of intelligence. | hope and | always say
that | would like that in 300 years, those
who have something ours, leave a legacy
to someone else. With this spirit, maybe
inconsciously, we deal with the product
creations, and when we present them
publicly, they present the features.

Q - How would you describe your
working relationship with designers you
collaborate with like Francesco Binfaré
and Fernando and Humberto Campana
and how did they develop over the years?
A - The relationships are usually
extraordinary. Like all relations are very







interesting, sometimes they generate
discussions in the most positive sense,
because there are those who think one
way, some in another, so the ideas can
positively diverge. The important thing
is that a healthy conversation or various
healthy conversations then lead to a
model, a product with characteristics that
exceed by far the qualities that already
exist. This is sort of what happens in the
aerospace industry, in the pharmaceutical
sector, where the sense of research and
relations with workers are perhaps clearer
that in our industry. Because they have a
fundamental aspect: constant research,
which unfortunately happens a few times
in our industry. No one would dream in the
pharmaceutical world to market a product
that just works because it could lead to
serious consequences. As in the aerospace
industries, you cannot send out something
in space that wasn't sufficiently tested.
This also applies to my way to conceive
the work in our industry. When we create
a new product it must already be certified,
printed in the catalog, because it means
that it has been tested, from there it goes
on, the company believes in it. Years before







the new piece is presented to the public it
has passed through the process of research,
so that any defects or any smallness that
can somehow diminish what is comfort, is
eliminated. The prototype that comes out
must be both virgin and clean, innovative
and timeless, and it must give the maximum
satisfaction and the maximum pleasure to
those who will have it and will experience
it in their own house.

Q - How did Massimo Morozzi, Edra’s
former art director, and someone who
was an important figure in Italian
architectural innovation, contribute to
Edra’s growth over the years?

A - With Massimo, in the years we
worked together, there was a really great
relationship between us. He was for me a
great advisor, who has in some way helped
me to make certain choices. We had long
conversations, we discussed for many years
about crucial aspects of our work. So that
was the fundamental support that Massimo
gave us, just in his ability to interact, see,
and give precise opinion on how to direct
in some manner certain company decisions.

Q - How would you describe the journey
Edra has undertaken and the secrets
behind its success and growth over the
past 28 years?

A - | would like to start from 1987: a
journalist asked me if | wanted to create
a great company, we were four and | said
"yes a great one, but not the greatest.” A
moment later they then asked if | wanted
to do an important company, and | said,
"yes important, the most important.” As |
said in one of the previous questions, this
spirit has gone on and on in everything in
these 28 years. Working with such humility,
always trying to improve my work. | realize
that many current products of success,
when they were born were viewed with
great concern by many people. Today these
products are still there, hardly a product is
changed, it may have some small updates,
but most of the time neither. Getsuen has
never been changed, the Tatlin has never
been changed, the Flap has never been



changed, the Sofa has never been changed,
the Vermelha was not changed. Our work is
done day by day and many hours a day, we
can work for twelve, thirteen hours per day.
Everyday we work with the enthusiasm of
the first day because when a product comes
out it is always a wonderful moment. As
anything that is born you hope that it gives
you back rewarding and satisfaction, and
not only from a visual or aesthetic point
of view, but also by the real use for those

who then put it in the house. | am talking
about buyers from Tokyo, New York, Beirut,
London and Paris, Hamburg and all over the
world, in our area and many others, that
when they buy our products they tell us
they are very satisfied with the choice they
made. Beyond the museums that | thank,
beyond all the articles from the press that
| thank, when you receive the letter of the
man who bought your product and he is
happy that is the greatest satisfaction that



you can get because it rewards the idea
that was born many years before.

Q - Edra, being a family-run business,
what advice would you offer other
businesses like yourself whether in
furniture or not?

A - This is a very difficult question, | would
recommend everyone to go their own way
and | can't think of anything else to add for
this question.

Q - Is there a reason Edra is completely
unavailable on social media such as
Twitter, Facebook, Instagram and
Pinterest? Do you not believe in this
online platform and new trend of
communicating with customers?

A - Yes, currently we are outside of it, we're
considering this media. In a company the
resources have always to be directed to
specific tasks, even those of time, large
or small that the company may be. So for
now we have always preferred to aim all
the attention on the quality of products,
without doing things like the last century
and this has generated. For example, the
presence of products, maybe even poor,
that through advertising, have become
known and in some cases, thanks to the
spotlight generated by advertising, were
considered as if they were of the high
quality. That’s what | say many times to
students in universities, including major
universities, in various school and degree of
various cities: divide things between what
is public awareness and what is the quality.
They are two stories that have nothing in
common, nothing. So first of all we have
to avoid this big misunderstanding because
otherwise you risk that the best known
product, or the one that have the most
advertising, is considered also the best
product on the market. It is absolutely not

so. | remember eating with our friends in
Beirut in an incredible restaurant on the
seaside, which is perhaps little known to
the world, but it's worth going to Beirut
with the same friends and to that beautiful
place. | think the social media world will be
evaluated in the near future, but everything
at the right time.

Q - How would you describe your
perfect day at work?

A - A day like all the ones that have been
like in these last 28 years. Arriving in the
morning with the enthusiasm of the first
time, and leaving in the evening with the
enthusiasm for working on something
that even if you have not achieved the
final result, however, you know you've
made another small step to achieve a
particular result. The economic aspect in a
company is important, for me it is not the
fundamental one, the research isimportant,
but it is important when it is distorted. It's
important when at the end of the day you
realize that someone has bought your
product, and honestly speaking is not that |
am interested in this because the company
has created development, but I'm mostly
interested in that because there has been a
person who was happy to get our products.
To these people | am and | will be infinitely
grateful.



A Salentino Escapade
MasseriaPalane
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