liol insideout

.VENINI AT MU
BAGATTI VALSECCHI

i ]FROMTHEMASTE .P

= TEN LIGHTING SOLUTION
FEATURING

~ BRILLIANCE OF GO

— B

JFROMTHEGENIUS]
PHILIPPE STARCK
OVERSIZE PROJECTION



|
A
Hﬂ N

it -I'.|'|||



_ TN




ficka on ga the lights cmenn the column

tuvns, svselid, back go the bins, [, ihe

gliss doots open, gl the cuphoards elose, Dada
sradts Uhe eleetromie tap Hows, Tovm: thy

kitehen Bnally comes alive, |—
3 - ey, Secaveets it

Inside Sal-Vivre

Antelias-Dbaye Internal Road and Congress Center Bridge Intersection
PO.Box: 60373 — Antelias — Lebanon T +961 4 520111 F +961 4 522014
Design Dant= Bonuccelll inside@vivre.com.lb www.vivre.com.lb — R.C.Bda.: 62001




iII
(=i
=L ,||;Fgfznm

Tea Time: design by Arik Levy




Molteni &C

INSIDE sal

Antelias-Dbaye Internal Road and Congress Center Bridge Intersection
P.O.Box: 60373 — Antelias — Lebanon T +961 4 520111 F +961 4 522014
inside@vivre.com.lb www.vivre.com.lb — R.C.Bda.: 62001







FAVN™ SOFA DESIGN JAIME HAYON



Vivre - Inside sal, Antelias-Dbaye internal road & Congress Center Bridge intersection - Antelias Lebanon
+961 04 520111 - inside@vivre.com.lb - www.vivre.com.lb




Cite
Jean Prouve 1930

vitra.



BERLONI

NICETOBEBACK HOME




¢GALERIE

Antelias Dbaye
internal road &
Congress center
bridge intersection,
04520111
inside@yvivre.com.lb
www.vivre.com.lb

- Eclway WARRANTY -

berloni.it




lio]

lio[ Magazine

A Vivre quarterly
design handbook

io@vivre.com.lb

JEditor[
Maroun Wazen

]Content Manager|
Rima Sauma

1Art Director|
Jessie Raphael Bali

JPrinting[
Anis Commercial Printing Press
Beirut - Lebanon

Jowner/ Publisher[

Vivre — Inside sal
Antelias-Dbayeh internal road
and Congress Center intersection
P.O.Box 60373 Lebanon

Tel + 961 4 520111

Fax + 961 4 522014
inside@vivre.com.lb

EDITORIAL

Let's talk about dreams

Dreams usually happen during sleep when successions of images, ideas, emotions
and sensations occur involuntarily in the mind.

The content and purpose of dreams are not yet understood, though they have
been a topic of speculation and interest throughout recorded history. The most
common emotion experienced in dreams is anxiety. Other emotions include
abandonment, anger, fear, joy, happiness, etc. Negative emotions are much more
common than positive ones.

Another kind we craft when we are awake. Some things dreamed of are rather
small — like eating sushi at lunchtime — and some can be quite large — like
owning a private island. A daydream is a visionary fantasy, especially one of
happy, pleasant thoughts, hopes or ambitions, imagined as coming to pass,

and experienced while awake. Many of us stockpile these dreams for years,
cataloging and filing them away for later. Our head can be so full of them that it's
hard to believe there is enough room to fit them all.

Once your dream has been realized, it is technically no longer your dream, but

it may serve as inspiration for other people’s dreams, in which case, it is still
something of a dream.

There is a good chance if you are reading this that, somewhere in your vast
dream storage you have filed a dream of different living. If not, now would be a
good time to consider adding one. It could be the kind of dream where you build
such a place for yourself and look after it for the rest of your life.

“Dreams pass into the reality of action. From the actions stems the dream again;
and this interdependence produces the highest form of living.” Anais Nin
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Premium Danish
furniture brand
Republic of Fritz
Hansen launches FAVN
a new sofa designed
by Spanish artist-
design extraordinaire,
Jaime Hayoén. FAVN;
the Danish name for
embrace is the result
of a creative dialogue
between Jaime Hayén
and Fritz Hansen.

Embraced by FAVN

«l wanted the sofa to be based on a shell.
A shell being hard on the outside, soft
and welcoming on the inside.» Says Jaime
Hayén. «l wanted to create a form that
embraces you, something really organic
- that’s why we named it FAVN.» Hayon
continues.

IFROMTHEARTISTI[

Recognized by his fresh, colourful and
extrovert design style, the award winning
artist-designer is the most recent addition
to Fritz Hansen's family tree of designers.
Hayon carries forward Fritz  Hansen's
long tradition of working with some of
the world’s most talented architects and
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designers.

«FAVN is an evolution of Fritz Hansen’s
design language that brings together the
qualities of Spanish and Danish design».
Says Jaime Hayon. «FAVN is picking up
from the long tradition of Arne Jacobsen
in the sense that | wanted to create a form
that was based on a shell, like the Egg and
the Swan which looks equally beautiful
from all angles.» Hayon continues.

FAVN s the result of an experimental dialogue
and presents an honest interpretation of

Fritz Hansen’s design values. It represents
a true reflection of Fritz Hansen's ambition
to achieve sustainable quality in crafting
timeless design.

The new sofa is presented in ten unique
Designer Selections; light grey, sage green,
clear beige, taupe, chocolate, moutarde,
red, violet, dark blue and black. It includes
a mix of three fabrics to express the form
of its three main components; the shell,
seat and back and decorative cushions.
The combination of texture and tone is
appealing to the visual and emotional
senses.

DESCRIPTION The shell consists of two
parts a base and a back shell, both are
made from hard polyurethane foam with
glass fiber reinforcement. Both parts have
an embedded steel frame and the base
also with mounted nozag springs. The
base and back shell are assembled with 6
steel brackets and Hex socket screws. The
outside of the back shell and base is covered
with a thin, soft layer of polyurethane foam
and wadding.

The four legs consist of 3 parts; an
upholstered trumpet matching the base, a
satin polished aluminium cylinder and a felt
glide to protect the floor.

The range of accessories include loose
decorative cushions and large felt glides for
soft floors

UPHOLSTERY The sofa comes in 10 unique
Designer Selections with a mix of three
fabrics; one fabric for the shell, one for the
seat and back cushions and the third fabric
is applied to the small decorative cushions.
The seat and back cushions are made from
cold cured, highly elastic polyurethane
foam and the decorative cushions from
Lazy Foam, low resilience polyurethane
foam. Below the seat cushion there is a
small logo and signature plate in satin
brushed aluminium hand sewn on to the
sofa.

The sofa is also available as a single fabric
version in seven different Kvadrat fabrics
Fame, Hot, Magic, Steelcut, Steelcut Trio,
Hallingdal, Divina and Divina Melange.



Our Furniture in movies
Part |

“Click” Movie directed by
Frank Coraci,

The scene features the Lounge
chair design Charles & Ray Eames ]
vitra...
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“L'Auberge espagnole” movie
realised by Cédric Klapisch,

the scene features eames plastic chai
vitra , Egg Chair by Arne Jacobsen
Fritz hansen ... )
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“Broken Embraces,
Pedro Almodovar:
The terrace of the apartment features
an Eero Saarinen table(alivar)

with a customized ceramic

tile top and Harry Bertoia white wire
side chairs (Alivar ).

To the left are Urquiola's

Tropicalia chairs (moroso),
&Jnd inside The antibody Lounge chairy
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Kartell loves Milano

On the occasion of the 50th Salone del
Mobile Kartell presents a special project as
a genuine tribute to Milan, an “act of love”
towards the city which saw the company’s
beginnings and its successes right from its
earliest stages in the 1950s.

Through the involvement of personalities
who are symbols of the city - whether they

IFROMTHEHEART]

karteilano

were born in the capital of Lombardy or not,
but who have become part of it through
their intense personal or professional
relationship with Milan - and coming
from the most diverse creative fields from
fashion to design, from art to photography,
from literature to entertainment or from
music to cuisine, Kartell created a new and
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original collection of its icons revisited and
re-interpreted ...”Milanesiled”!

Testimonial to the world of Italian creativity
of which the Lombardy metropolis is one
of its centres of excellence, each participant
in this extraordinary project has chosen
one of the cult pieces of the brand and
has transformed it according to his or

her own inclination, taste, creativity and
inventiveness - in tribute to the city of
Milan.

Among the many names of those who
have so enthusiastically joined in are the
great Milanese fashion houses: Aspesi,
Dolce&Gabbana, DSquared2, Etro, Antonio
Marras, Missoni, Moschino, Normaluisa,

J01[ KarTeLL FlagsTore Mitano  ]02[ Davioe Otpani
“Mtacommon’o” DR Yes ]03[ Robotro Dorooni “Eva”
BussLE CLUB PoLTRONA ]04[ FRANCESCO BONAMI “SNOWGOLD”
GNomi ]JO5[ CarLo CRACCO “MiILANO DA MANGIARE” ToP TOP
106[ DsQUARED2 “TWIN INTERTWINED MASTERS” MASTERS
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107[ EvusABETTA SGARBI PER MILANESIA “LE MERAVIGLIE DI
Mitano” Louis GHosT JO8[ AC MILAN “MILAN 25" BUBBLE
cLus DIVANO  ]O9[ MICHELE MARI “OMAGGIO A WENDERS”
VicTORIA GHOST 110[ KARTELL FLAGSTORE MILANO

Vhernier, photographers like Maurizio
Galimberti, Fabrizio Ferri, Gabriele Basilico
and Paolo Spadacini; star chefs like Carlo
Cracco and Davide Oldani; a large number
of designers and architects: Mario Bellini,
Andrea Branzi, Rodolfo Dordoni, Ferruccio
Laviani, Piero Lissoni, Alberto Meda,
Alessandro Mendini, Fabio Novembre,
Philippe Starck, Giotto Stoppino, Patricia

Urquiola, Tokujin Yoshioka. And again:
Vedovamazzei, Umberto Veronesi, Linus,
Fabio Volo, Bob Wilson, Francesco Bonami,
Rebecca Moses, Gianni Canova, the Milan
and Inter football teams, Italo Rota for the
Museo del Novecento, Silvana Annicchiarico
for the Triennale Design  Museum,
Elisabetta Sgarbi for the Milanesiana, the
Accademia di Brera, the Cardi Black Box




/PRODUCTS 2010/11
R SMARTPHONE

!?".E.?‘-IE!

ur

00961 1 446222 e beirut@Kkartellfls ., sy,




1M1

1n2[

113[

111[ AnTONIO MARRAS “MIRACOLO A MILANO 2011"
Louis GHosT + Lou Lou GHosT ]12[ TokusIN YOSHIOKA
‘Mi-AMI” AMIE AMI J13[ MISSONI “DUOMO 1992” LCP
114[ GIOTTO STOPPINO “POESIE PER MILANO" PORTARIVISTE

and Gid Marconi art galleries, the writers
Michele Mari and Laura Pariani.

Later on Kartell will organise a charity
auction and the proceeds from the sale
of these unique pieces will be entirely
devolved upon the Fondazione Umberto
Veronesi. And that is not all: for a year,
anyone who makes purchases at our
Milan flagstore will see a percentage of

the purchase slip devolved by Kartell upon
the Milanese foundation devoted to the
progress of science.

The “beautiful” and the “good” of Milan
come together in an event featuring the
enormous heritage of creativity which
permeates the city with such a generous
beating heart to bring a message of love
to Milan.
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The Bagatti Valsecchi
Museum is in the heart of
the Montenapoleone area
in Milan. The district, once

nestled against inside of the
now destroyed medieval
walls, pulsed with the
comings and goings of

rich and poor, landowner
and artisan. After Italian
independence, the noble
brothers, Barons Fausto
and Giuseppe Bagatti

Valsecchi, remodelled

their family home in the
late-19th-century into a
mansion filled with Italian
Renaissance art and fit for
[talian Renaissance princes.
In 1994, the family home-
turned-museum first opened
its doors to the public, and
it continues to offer a rich
cultural program for kids
and adults, alike.

Venini

at Museo Bagatti Valsecchi

IFROMTHECENTURIES[



Historic house museums have a special
kind of appeal. Visiting a collector’s
home, and breathing in the almost
tangible atmosphere of a place in which
not only the individual objects fascinate,
but also where they are set has a special
significance, can be a very different
and entrancing experience. To promote
further insights of this kind, the Bagatti
Valsecchi Museum hosts on its web site
other collectors’ historic homes open

to the public as museums. This initiative
endorses one of the Bagatti Valsecchi
Museum’s missions: to foster the same
spirit of research that led Fausto and
Giuseppe Bagatti Valsecchi to create this
unigue testimony to the culture of 19th
century Milan. Interesting to scholars of
museology, taste, design, architecture and
art, the “lived-in" spaces of collectors’
historic house museums also appeal to the
general public.

101[ FAzzoLETTO BY FULVIO BIANCONI DECADE 1941 - 1950.
GALATA BY EDWARD VAN VILLET (SUsPENSION) ]02[ ANGELO
GUERRIERO BY ALESSANDRO MENDINI  ]O3[ SimBlosi BY
EMmANUEL BABLED ]04[ OTTO BY LUCA NICHETTO



105[ IL CAvALLINO DI VENINI BY ALESSANDRO MENDINI
106[ ArnoLFiNI By STuDIO JoB 107 [ MATILDA BY FABIO
RoTELLA

VENINI

The origins

"Cappellin Venini & C.”: that’s the original
starting name. We are in 1921 when two
extraordinary persons enter the glass-
factory world in Murano. They are the
Venetian antiquarian (antiques dealer)
Giacomo Cappelin and Paolo VENINI, a
Milanese lawyer with an old family tradition
in glass. Under the artistic direction of the
painter Vittorio Zecchin, Cappellin Venini
& C. lays the foundations of that “identity
style” that still distinguish it: evade the
traditional patterns, opening to the avan-
garde art, mastery in techniques due to the
best glass-masters of the island.

In the following years, the company
exhibited with success in many decorative
art exhibitions in Italy and abroad. In 1925 it
broke up and a new company was founded:
VSM Venini & C; that, under the artistic
direction of Napoleone Martinuzzi, with a
great knowledge of glass art, that introduced
and tested new ideas and new techniques.
Since 1932 Paolo Venini plays an increasingly
importance in the artistic direction and
forges important collaborations artists,
architects and designers as Tomaso Buzzi,
Carlo Scarpa, Lancia, Pulitzer, and after
the second World War, with Gid Ponti and
Fulvio Bianconi. Original artistic production
alongside new categories of products such
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108[ anD ]O09[ FRAGMENTS BY FERNANDO &
HumBERTO CAMPANA

as the famous chandelier, often set in public
and private locations.

The growth

In 1959, after the death of the lawyer
Paolo Venini, the direction of the Company
goes to the architect Ludovico Diaz de
Santillana, who reflected the spirit of
innovation and research of its founder.
A feature of company’s history is the
collaboration with the protagonists of “art
and design world”, initially unconnected to
the art of glass. This very unusual fact in
the history of Murano glass brings a high
level of innovation and experimentation,
not only in style but above all in the

application of several techniques. In 1985
Venini changed the ownership: Gardini and
Ferruzzi families. The company starts over
the collaboration with artists and architects
more vigorously.

From January 1998, Venini S.p.A. was
acquired by the Royal Scandinavia, group
that already owns other brand such as Royal
Copenhagen, Georg Jensen, Orrefors —
Kosta Boda, Boda Nova. In December 2001
Venini joins Italian Luxury Industries, an
Italian company headed by the entrepreneurs
Giancarlo and Gabriella Chimento, Giuliano
and Guglielmo Tabacchi. They resume the
corporate identity, as an ideal “baton”,
of planning, innovating experimenting,
research and passion.

Important collaborations

Venini enters the twenty-first century
with a wealth of experience and creative
production that make it “the” brand of
the most extraordinary achievements
in the handmade blown glass. Those
qualities has renovated and expanded
the artistic collaborations with important
“names” in design, art and architecture;
among these: Carlo Scarpa, Gio Ponti,
Ettore Sottsass, Gae Aulenti, Toni Zuccheri,
Paolo Deganello, Bruno Gecchelin,
Alessandro Mendini, Massimo Vignelli,
Tapio Wirkkala, Timo Sarpaneva, Claudio
Silvestrin, Mario  Bellini, Emmanuel
Babled, Giorgio Vigna, Diego Chilo, Tobia
Scarpa, Harri Koskinen, Gabriele Magro,
Pierre Charpin, Ben Jakober e Yannick
Vu, Rodolfo Dordoni, Luca Nichetto,
Versace, Barber & Osgerby, Fernando and
Humberto Campana, Mimmo Rotella,
Established & Sons, Tadao Ando.
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Pulsing with
prosperity and
coziness, Munich
revels in its own
contradictions.
Folklore and age-
old traditions exist
side by side with
sleek Mercedes’,
designer boutiques
and high-powered
industry. Its museums
include world- class
collections of artistic
masterpieces, and its
music and cultural
scenes give Berlin a

run for its money.

Munich

Despite all its sophistication, Munich
retains a touch of provincialism that
visitors find charming. The people’s
attitude is one of live-and-let-live and
Muncheners will be the first to admit
that their ‘metropolis’ is little more than
a weltdorf, a world village.

IFROMTHETRADITION[

During Oktoberfest representatives of the
entire planet turn out to toast the town.

It was Benedictine monks, drawn by
fertile farmland and the closeness to
Catholic ltaly, who settled in what is
now Munich. The city derives its name



from the medieval Munichen, or monks.
In 1158, the imperial Diet in Augsburg
sanctioned the rule of Heinrich der Lowe,
and Munich the city was born.

In 1240, the city passed to the House of
Wittelsbach, who would govern Munich
(As well as Bavaria) until the 20th century.

Munich prospered as a salt-trading centre
but was hit hard by the plague in 1349.
The epidemic subsided only after 150
years, whereupon the relieved Schaffler
(coopers) initiated a ritualistic dance to
remind burghers of their good fortune.
The Schafflertanz is performed every
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seven years but it is re-enacted daily by
the little figures on the city’s Glockenspiel
(carillon) on Marienplatz.

By the 19th century an explosion of
monument building gave Munich its
spectacular architecture and wide Italianate
avenues. Things got out of hand after king
Ludwig Il ascended the throne in 1864, as
spending for his grandiose projects (such
as Neuschwanstein Palace) bankrupted

the royal house and threatened the
government’s coffers. lronically, today
they are the biggest money-spinners of
Bavaria’s tourism industry.

Munich has seen many turbulent times
but last century was particularly rough.

WW?1 practically starved the city to
death, the Nazis first rose to prominence
here and next world war nearly wiped
the city off the map. The 1972 Olympic
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games began as a celebration of a new
democratic Germany, but ended in
tragedy when 17 people were killed in a
hostage- taking accident.

In 2006 the city won a brighter place
in sporting history, when it hosted the
opening game of the Fifa World Cup.
Today's Munich’s claim to being the ‘secret
capital’ of Germany is alive and well.
The city is recognized for its high living

standards, with the most millionaires per
capital after Hamburg, and for a haute
couture that rivals Paris and Milan.

Munich’s major sights are clustered
around the Alstadt, with the main
museum district near the Residenz.
However, it will take another day or two
to discover the delights of Bohemian
Schwabing, the sprawling Englischer
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